Content Design

Veerktgjer til dit naeste content

first-projekt
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GOV.UK

The Red Tape Challenge:
Smarter Guidance
Reform

Users not getting result
they want first time.

Directgov: 55%
GOV UK: on Iaunch 13%
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Content first - Dilemma

EKSPERT BRUGER

har DESIGNET SKAL FORBINDE har

VIDEN BEHOV
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Opgave

Praesenter dig kort for

din makker og tal om:

Hvad ville der ske / Hvad ville
det kraeve, hvis jeres naaste
webprojekt var 100%
content first?
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illustration: saeed karimi| Unsplash

Vaerktgj n.1

Conversational approach
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Conversational approach

Minimum Viable Conversation Worksheet

CUSTOMER

SYSTEM

Context

Event

Intention

Introduction

Orientation

Action

Guidance

Error

Closure

What's happening? Where
are they? What tools, abili-
ties, and information do they
have with them?

What happens to make
the customer aware of the
problem?

What's the customer’s re-
sponse to the problem? How
do they express their need?

How does the customer
need to be identified to the
system?

What's the customer’s model
of the conceptual space?

What motivates the cus-
tomer to interact with the
system?

What assistance might the
customer need to complete

the action successfully?

What could go wrong?

How does the customer
know the interaction has
concluded successfully?

Where's the system’s pres-
ence in this context?

How does the system
become aware of the
customer?

How does the system regis-
ter this intention?

How does the system make

itself appear meaningful and
credible?

How does the system estab-
lish and communicate the
boundaries?

What action is offered?
What's the value of that
action to the customer?

How does the system
support the success of the

customer?

How does the system help
the user get back on track?

How does the system finish
strong and plant the seeds

for further interaction in the
future?

:obsen +4527 215258 ditte W@hotmail.com
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Conversational approach

HVIS TEKSTEN VAR EN SAMTALE

Ville du: Og sa kunne du:

Vide hvem din modtager er - Tilpasse sprogbrug, toneleje og

informationsniveau
Vide hvilket humgr din modtager er i

o - Hjeelpe specifikt frem for generelt
Fornemme, hvad der var vigtigst for

vedkommende - Vide om du have hjulpet brugeren

videre
Kende de ord, som brugeren

anvender

Content design-metoder tilfgjer ‘'samtalende’ kvalitet
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Content Guidelines
Kan fx indeholde aftaler om

_— = ==

Formal og malgrupper ‘
Veerdier i
Tone of voice
Ordvalg
Saetningsopbygning
Sideopbygning
Indholdstyper
Faglighed

Compliance

— Il
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Vaerktgj n.2

v

JobStory
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Nar jeg

SITUATION

(en bestemt situation)

JobStory

MOTIVATION

, Vil jeg

, sa jeg kan

(gore/vide noget)

(opna mal)

FORVENTNING

14
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Opgave

Byt tekster og
skriv jobstory for
teksten, som den

virker nu.
Praesenter JobStorys
for hinanden.
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Veerktgj n.3

Brugerpaneler

illustration: Elissa Garciai| Unsplash
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DSB’s brugerpanel

Veer med til at sxette dit praeg pa DSB

Hvad er DSB’s BI'UEEI‘DBI'IE' ? Vi arbejder lebende pa at forbedre dsb.dk, DSB App, billetautomater og andre dele af DSB.
Derfor har vi oprettet et brugerpanel, som du kan tiimelde dig, hvor dine input kommer til at gere
en stor forskel for vores arbejde med at udvikle nye lesninger og forbedre de eksisterende.

Vi tilpasser, udvikler og skrotter idéer, indhold, lesninger og services baseret pa de
tibagemeldinger, vi far fra brugerpanelet.

Sédan fungerer det Du bestemmer selv hvordan og hvornar, du deltager aktivt i brugerpanelet.

Det kan fx ske gennem besvarelse af et spergeskema bestaende af spargsmal eller billeder, som
viser en idé, vi arbejder med. Det tager typisk 5-10 minutter at besvare.

Du far ogsa mulighed for at deltage i interview, brugertest og workshops, hvor du far mulighed
for at komme med input til bade eksisterende og nye lesninger. Du kan altid sige nej til den
enkelte mulighed og framelde dig brugerpanelet.

Tilmeld brugerpanel 2
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Content Crit

n

-\

"-"EEI [
EEABED . ODenn
V-
ElHElOnOooooR”,
AHDDooDDoDDDnw

“‘-1 - : illustration: John Schnobrich| Unsplash
M-S me s v ey T ,-
ﬁ e CFL "" u* S'_")-\ — e

Ditte Wolff-Jacobsen +4527 215258 ditte W@hotmail.com


mailto:ditte_W@hotmail.com

CRIT (content critique) - FORFATTER bgr ikke tale og ikke

Praesenter tekst faelles pa skaerm forsvare sine valg - prav kun at lytte.

for 2-5 personer. - LASERE BOR

Giv alle tid til at laese teksten - Give respektfuld feedback.

(ca. 5 minutter)
Kun tale om teksten

Laeserne diskuterer teksten. (ikke om person eller proces).
Brug evt. anledningen til at . Vaere konstruktive, give forslag og
definere eller diskutere content argumentere mest med viden.

guidelines.
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Opgave

Laes din makkers
tekst igen.
Giv relevant kritik.
Falg reglerne!

20
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Content Design

Jobstory skabelon: https:/www.mountaingoatsoftware.com/blog/job-stories-offer-a-viable-alternative-to-user-stories

Conversational approach - Minimum Viable Conversational Worksheet: https:/medium.com/@mulegirl/give-it-your-
Mminimum-1b1b9cab57150

Skriveguides (eksempler):

https://styleguide.mailchimp.com/

https:/www.gov.uk/guidance/content-design/writing-for-gov-uk

https:/www.bjergk.dk/skriveguides

https://web.kk.dk/retningslinjer/sprog-og-seo/sprogpolitik-og-skriveguide

Flere eksempler: https://uxwritinghub.com/content-style-guides/

Regler for Content Crit: https://contentdesign.london/content-design/content-crits/

LAS mere
Bager om Content Design:

https://contentdesign.london/store/the-content-design-book/

https://abookapart.com/products/leading-content-design

https://books.gathercontent.com/lead-with-content

gov.uk om content design: https:/www.gov.uk/guidance/content-design/what-is-content-design

Blogindlaeg om content first: https:/biggeidea.medium.com/the-super-list-of-content-first-ux-resources-e82e55a3593

Bogen om Content strategy: https:/www.amazon.com/Content-Strategy-Voices-That-Matter/dp/0321808304/

22

Ditte Wolff-Jacobsen +4527 215258 ditte W@hotmail.com



mailto:ditte_W@hotmail.com
https://www.mountaingoatsoftware.com/blog/job-stories-offer-a-viable-alternative-to-user-stories
https://medium.com/@mulegirl/give-it-your-minimum-1b1b9ca57150
https://medium.com/@mulegirl/give-it-your-minimum-1b1b9ca57150
https://styleguide.mailchimp.com/
https://www.gov.uk/guidance/content-design/writing-for-gov-uk
https://www.bjergk.dk/skriveguides
https://web.kk.dk/retningslinjer/sprog-og-seo/sprogpolitik-og-skriveguide
https://uxwritinghub.com/content-style-guides/
https://contentdesign.london/content-design/content-crits/
https://contentdesign.london/store/the-content-design-book/
https://abookapart.com/products/leading-content-design
https://books.gathercontent.com/lead-with-content
http://gov.uk
https://www.gov.uk/guidance/content-design/what-is-content-design
https://biggeidea.medium.com/the-super-list-of-content-first-ux-resources-e82e55a3593
https://www.amazon.com/Content-Strategy-Voices-That-Matter/dp/0321808304/

TAK FOR NU!

lindhold



mailto:ditte_W@hotmail.com

